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A motto from R.E.N.E.: 
 
 

  

"The Highest form of  
communication is Dialogue" 

 
 
 
 
 
 

Dear Project Partners  
 

This second edition of the newsletter contains even more information for you. However 

due to the time interval of this edition only a limited topicality is possible. All the more im-

portant is its relevance to you, your work and your interests. We would be very pleased if 

you could send us contributions for the next newsletter by April 2004.  

 

The contributory article "Introduction to FÜAK“ (The State Executive Academy 

for Food, Agriculture and Forestry) is the first article in a series that we want to 

run here which will be used to provide information and also to raise curiosity. 

Use this opportunity from the information presented here to gain a better un-

derstanding. 



 
 
R.E.N.E and INTERREG 

Rural consultancy expertise is now organised across Europe: 
The R.E.N.E. is established: 

 
R.E.N.E. – "Rural Extension Network in Europe" is the name of the recently established network of re-
gional and national consultancy and educational bodies for rural areas. The new network is run under 
the auspices of the EU-Programme "INTERREG III C". 19 Governmental, semi-Governmental, regional 
and national institutions from 13 European countries have come together in order to deal with the com-
plex problems of development in rural areas. 
 
The labyrinth of regional, national and European 
policies and programmes for rural areas has 
made it increasingly necessarily to raise the con-
sultancy expertise for rural areas and to consoli-
date and exchange experiences on a European-
wide level. Added to this is the accelerated struc-
tural transformation that is taking place in rural 
areas throughout Europe and which of course is 
affecting the farmers in particular. A further em-
phasis of the work of R.E.N.E. is to react to situa-

tions in the accession-countries, which as we all 
know are having to initiate "crash courses" in the 
new tools and regulations for the rural areas and 
whose structural transformation is partly ap-
proaching a structural breakdown. 
In addition to the exchanges of experiences in 
the implementation of the programme, the 
R.E.N.E addresses the subject of the tensions 
between (European) regional and agricultural 
policy. The in some cases sectoral approach and 
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also the separation of agricultural and regional 
policy is also reflected in the development pro-
grammes which affect rural areas. The synergy 
between EFRE and EAGG so frequently postu-
lated does not actually exist so frequently in prac-
tice. Instead of this an inadequate coordination of 
the fund restricts the integrated overall develop-
ment of rural areas. Due to the confusing multi-
tude of responsibilities, rules and regulations, 
dealing with the programmes and legal require-
ments to be applied often presents a big problem 
for the protagonists and investors in rural areas. 
The consultants must pave a way for their "cus-
tomers" through the labyrinth. An increase in ru-
ral consultancy expertise is therefore more nec-
essary then ever before. Against the background 
of the pending (structural fund) reforms and EU-
enlargement, the demand for these skills will con-
tinue to increase. In this regard, R.E.N.E. is de-
veloping a series of activities. Over the next three 
years the R.E.N.E. Network will:  

• Initiate 9 workshops covering various ru-
ral subjects. These will promote an ex-
change of experiences and information 
between the rural consultants and the 
protagonists of rural areas. 

• Run 4 training courses, each of 17 days 
duration, to train the rural consultants. 

• Together with the IALB (International 
Academy of Consultants in Rural and 
Domestic Affairs) run 4 large conferences 
on rural consultancy. In this way the "best 
practice" of a region can best be learnt in 
its entirety. 

• Organise 8 meetings known as "update 
meetings" where the consultants and the 
external protagonists can provide infor-
mation about current developments in 
(European) agricultural and regional pol-
icy. 

• Hold 6 specific workshops/seminars 
which will deal with the special require-
ments of consultancy in the accession-
countries. 

• Organise study-visits and excursions, es-
pecially for colleagues from the accession 
countries, so that they can learn about the 
every day work routines of the consult-
ants in the member-states.  

• Establish contacts through what are 
known as "Policy Dialogue Workshops" to 
the relevant bodies responsible for rural 
areas (politics, programme administration 
points etc) thereby improving the feed-
back to the policy and programme makers 

• Look for contacts in other projects and 
networks for the rural areas. 

 
The idea of the R.E.N.E. Network originated from 
the activities of the "International Academy of 
Consultants in Rural and Domestic Affairs" which 
has been in existence since 1961 and which is 
an organisational amalgamation (association) of 
individual consultants primarily from German-
speaking countries. The objective is a voluntary, 
self-organising training body spanning national 
boundaries. The IALB should be viewed as the 
"parent network" of the R.E.N.E. The overall co-
ordination of R.E.N.E is carried out from the We-
ser-Ems Chamber of Agriculture in Oldenburg. 
This body has also competently expedited the fil-
ing of the application within the framework of the 
INTERREG III C Programme. The total budget of 
the R.E.N.E. is about 1.8 million Euro (subject to 
the additional resources that have been applied 
for to cover the partners from the accession 
countries). Of this the EU-subsidy is just under 1 
million Euro. Added to this are both national and 
regional resources from all partner regions. 
 
The task of INTERREG III C is to promote inter-
regional cooperation projects in Europe in the 
area of regional policy. The central objective 
therefore is to raise the effectiveness of regional 
policy and the tools used to implement this re-
gional policy though broadly-applied and struc-
tured Europe-wide exchanges of experiences. 
 

For further information about the R.E.N.E. Project, the contacts for Regional Projects or the General Manager, Mi-
chael Kügler at the Chamber of Agriculture West-Ems are at your disposal. Tel: 0441-801-336. m.kuegler@lwk-
we.de. The address of the  R.E.N.E.-Website (under construction) is www.rene-net.org.  
Authors of the Article: Marc Stüber, Mcon, Meyer Consulting, Oldenburg 
Michael Kügler, Chamber of Agriculture, Weser-Ems, Oldenburg, RENE General Manager

mailto:m.kuegler@lwk-we.de
mailto:m.kuegler@lwk-we.de
http://www.rene-net.org/
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R.E.N.E. annual convention,  
IALB conference in Oldenburg 

 
"The Future-Oriented Agricultural Region of Weser-Ems" 

42. Working Congress of the IALB, Oldenburg 
 

"The future-oriented agricultural region Weser-Ems - A Challenge for Consultancy". This was 
the slogan that the Weser-Ems Agricultural Chamber used for the orientation of an international 
consultancy congress that took place on 17-21 June 2003 in Oldenburg. 273 participants from 
11 European countries were welcomed. Most of them are members of the "International Acad-
emy of Consultants in Rural and Domestic Affairs (IALB)" 
 
During the lectures, workshops and excur-
sions the guests were shown the landscape 
in Weser-Elms together with its problems 
and opportunities. 
Th congress began with a welcome from the 
President of the IALB, Mr Waldmeier and the 
President of the Chamber of Agriculture We-
ser-Ems, Mr Scholten. Then Prof. 
Schlagheck, from the Federal Ministry of 
Consumer Protection, Food and Agriculture, 
outlined the future development opportunities 
in rural areas from the political point of view. 
Herr Jansen-Minßen from the Chamber of 
Agriculture in Weser-Ems examined the 
tasks facing consultancy in Lower Saxony. 
(Lower Saxony).  
The 9 workshops tackled subjects such as 
quality management, development, vertical 
integration in animal production, the position 
of agriculture in society, the development of 
rural areas, income combinations and the fu-
ture organisational forms of consultancy. The 
situation in Weser-Ems formed the basis for 
the discussion and for the exchanges of ex-
periences between the participants from the 
other regions in Europe. Short presentations 
the following day provided more information 
on these subject areas. 
During the 6 specialist excursions into the 
different regions of the Weser-Ems area the 
guests were able to form an on-site impres-
sion of the landscape in Weser-Ems.  The 

last day of the congress began with a rousing 
speech by Prof. Kruse entitled "Successfully 
Create Change - A Realisation of our Com-
mon Vision" and continued with a contribu-
tion from Prof. Hoffmann entitled "Consul-
tancy Reform through Networking". The day 
was finished off with a humorous considera-
tion from Bishop Krug "Always be sowing 
and reaping". 
A framework programme provided the oppor-
tunity during further excursions to learn about 
the tourist objectives of the region and to get 
to know each other in a social, informal envi-
ronment and to exchange experiences. The 
specialist congress was a good opportunity 
to examine and understand all the different 
aspects of the agricultural region of Weser-
Ems in a European context. Many of the 
problems shown here are unknown in other 
regions. The guests were impressed, how-
ever, with the variety of possibilities for over-
coming these problems and the recognition 
of opportunities.  
At the same time this congress was a first 
milestone in the framework of an Interreg III 
C project whose lead partner is the Agricul-
tural Chamber Weser-Ems. 
 



 
 
R.E.N.E. – From Swiss point of view  
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Les échanges et la formation conti-
nue deviennent de plus en plus im-
portants dans le secteur agricole. 

 

Network for
n-
Thanks to a network created within the framework of the Interreg IIIC, agricultural co

 
Agricultural Consultancy Services 

sultancy services should in the future be able to exchange their expert knowledge within 
a Europe-wide institutional framework. 

 
The task of agricultural consult-
ants is to support farming families
in their work. (See Interview). In
Switzerland state-supported con-
sultancy services are often affili-
ated to agricultural educational in-
stitutes and are organised on a
cantonal basis. In additional there
are also privately or community-
organised services. The "Interna-
tional Academy of Consultants in
Rural and Domestic Affairs"
(IALB)" is an amalgamation of 
consultancy expertise. It deals 
with rural areas and family farm-
ing businesses and has been in ex-
istence since 1961. Qualified per-
sonnel from 17 countries are rep-
resented on it. 

  
New Possibilities thanks to Inter-
reg IIIC 
Since 1991 the IALB have been 
holding an annual educational and 
training seminar. Since 2003 it has 
been possible to supplement the ac-
tivities through a project supported 
by Interreg IIIC North called the 
"Rural Extension Network in 
Europe" which includes participants 
from 21 partner regions. The objec-
tive is the creation of a European 
network. Educational, consultancy 
and research locations for rural ar-
eas should be brought together. 
Working complementarily to the 
IALB-Association, the network 
reaches beyond the German-
speaking areas and deals with the 
overall complexity of rural areas. 
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"We Swiss are quick to fear that 
a committee is getting too big" 
 
Erich Waldmeier is convinced: "It is becoming increasingly 
important to think on a larger scale." The President of the 
"International Academy of Consultants in Rural and Do-
mestic Affairs" (IALB)" explains how and why the rural 
regions benefit from Interreg. 

To this end I am especially curious 
about the project work being carried out 
at the University of Brussels which is 
looking at the further development of the 
participatory methods of district and re-
gional development. This is an important 
topic for Federal Switzerland. 
What does Switzerland have to offer the 
other partner countries? 
The multifunctionality of agriculture 
plays a large role in Switzerland today. 
The requirements of society for agricul-
ture are a subject of political debate 
here. The question of financing is dis-
cussed publicly. We are accustomed to 
accept different opinions and to discuss 
solutions over and over again. 

Why is it important for consultancies to 
cooperate with other countries? 
Throughout Europe agriculture is fre-
quently faced by quite similar problems. 
One example of a subject for interna-
tional cooperation is "water quality". 
This will become increasingly important 
throughout the world. By the year 2015, 
the EU-countries must submit conver-
sion concepts. Switzerland can contrib-
ute to this and at the same time can also 
benefit from the exchange of experi-
ences. Also important is the exchange 
with specific institutions.  

21 partner organisations are participating 
in the "Extension Network." Can an ex-
change still take place amongst this 
number of participants?  
This is a typically Swiss thought. We are 
already afraid that one committee is get-
ting too big. But it is going to be increas-
ingly important to think on a large-scale 
yet be able to act locally. Already the 
limitation to Europe means a reduction. 
To start exchanges with the Eastern 
European countries within this area for 
the first time will bring a lot to all par-
ticipants." 

Mr Waldmeier. What are agricultural 
consultants and consultants in domestic 
economic affairs? 
There is a long tradition of consultants 
in agriculture and domestic economic af-
fairs in Europe. Ever since 1958 farmers 
in Switzerland have been able to obtain 
information for the most varied of prob-
lems, pursue further training or receive 
professional consultancy. In addition to 
product sales or ecological services, di-
rect marketing or guest hospitality ser-
vices are important sources of income. 
The modern female farmer will therefore 
will be busy increasing her professional 
skills in health and dietary matters by 
taking further training courses. 
 
What are the modified conditions to 
which the consultancy services must 
adapt? 
The importance of agriculture as an eco-
nomic factor is decreasing in Switzer-
land and also throughout Europe. How-
ever, the rural areas are still strongly in-
fluenced by it, where the shaping and 
cultivation of the land is still primarily 
in the hands of the farmers. Rural tour-
ism or regional products are unthinkable 
without them. The culture, landscape 
and identity of the rural areas are influ-
enced by agriculture to a large extent. 

The multifunctionality of agriculture plays a large role  
in Switzerland today 

 

Looking for an exchange: 
Erich Waldmeier, Presi-
dent of the IALB 
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R.E.N.E- Partner image 

 
The State Executive Academy for Food, Agriculture and Forestry (FÜAK)  

introduces itself: 
 

Who are we? 
 

 



 
 

 8

 
 
 
 
 
What do wie offer? 
 

 



 
 
Informationen about R.E.N.E. related projects: 
 

On the road to a standardised European 
Quality System in Rural Vacations 

The Leonardo da Vinci Project 
 

By Dr. Paula Weinberger-Miller 
 

On 16 May 2003 the consultancy Umwelt-, 
Tourismus- und Regionalberatung GmbH & 
Co. KG Futour in Puchheim conducted an in-
ternational seminar entitled: "On the road to a 
standardised quality system" as a contribu-
tion to the Leonardo da Vinci project. It was 
organised by the Latvian Association for Ru-
ral Holidays (Lauku Celotajs) who were re-
sponsible for the project.  
Subjects presented included: 
• A comparison of different European quality and 

inspection systems for rural holidays 
• The results of customer questionnaires con-

cerning rural holidays. 
• Experiences with the development, classifica-

tion, certification and implementation of the ex-
isting European quality systems for rural holi-
days. 

• The possibilities and limitations of transferring 
European quality systems to the EU-Accession 
Countries. 

• The Marketing of Quality. 
• Examples of Quality Training. 
 
Representatives from seven different nations 
presented their endeavours in the area of quality 
systems in rural tourism. Based on this, com-
monalities were looked for with a view to stan-
dardisation.  
 
The President of the European Federation of Ru-
ral Tourism (Eurogites), Klaus Ehrlich, opened 
the seminar and presented the objectives. 
1. The collection of experiences. 
2. The discovery of commonalities by addressing 

the target groups in relation to the significance 
of individual criteria. 

3. The determination of international criteria for 
the orientation of guest requirements, confi-

dence building and standardisation, yet also 
with individualisation. 

 
The background to the seminar was the question 
of to what extent it is possible to reach a common 
understanding of quality in rural tourism in 
Europe. To this end a new quality system should 
not be created, but rather that a universally appli-
cable model including inspector training and 
autonomous control should be planned for based 
on the commonalities in existing rural tourism 
quality systems.  
 
A handbook describes the methods and inspec-
tions and the points of emphasis are clearly 
stated. Finally a self-regulated control should un-
cover shortcomings and recognise what is still 
required, what is too little and what is too much. 
 
The classification, analysis and statistics of rural 
tourism should in the future be carried out based 
on this universally-applicable system. As a sup-
port mechanism to this a virtual training model for 
inspections is being planned. These should be 
targeted at the relevant groups such as suppliers, 
inspectors and the rural tourism organisations 
and trainers. The envisaged result is a neutral 
basic system for quality criteria including an in-
spection system with statistics on quality stan-
dards. 
 
In accordance with this objective and within the 
framework of what is known as the Leonardo-da-
Vinci project, quality systems have been col-
lected and analysed, basic criteria have been 
grouped together, market analyses have been 
collated and interpreted, a review of the inspec-
tion systems in European countries has been 
carried out and quality workshops have been or-
ganised. 
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The base criteria for rural tourism within the 
framework of this congress were taken from the 
previously applicable criteria in Germany (DLG-
DTV criteria), (German Agriculturists Associa-
tion/German Tourist Board) France, Austria 
(Flowers), England and Rumania. The quality 
systems were only to be checked in relation to 
the base criteria for conformity. Over the course 
of the formation of a cluster (where individual as-
sociated criteria are linked together), the follow-
ing sub-groups were created: 
1. Facilities and Furnishings/Fittings 
2. Environment 
3. Leisure and Services 
4. Atmosphere 
 
In the first seminar paper which dealt with the 
principles for a standardisation of quality sys-
tems, Manuel Recio from the University of Alme-
ria in Spain, presented the results of a cross-
evaluation of consumer studies about market and 
customer expectations. Until this moment there 
were none of these types of international studies 
on consumer behaviour in this sector. Any stud-
ies that had been undertaken tended to relate 
much more to the traditional concerns of the tour-
ism sector. Mostly these types of studies had 
dealt more with the inhabitants of the regions and 
their opportunities and less about getting to know 
the customers. The success, however, according 
to Recio, is the continual ability to meet custom-
ers' needs. This requires: 
• Knowledge about customer preferences be-

fore their booking and their satisfaction with 
the services provided and also the consistency 
with the quality criteria. 

• The definition of various quality criteria in indi-
vidual specification levels. 

• A method of ranking the significance of every 
group of criteria. 

• A transcultural rapprochement in order to learn 
about regional and cultural differences and 
values. 

• The standardisation of a base-level in order to 
guarantee international transparency. 

 
Within the framework of the Leonardo-da-Vinci-
Project the current level of knowledge of these 
subjects will be checked. The results of empirical 

studies should be drawn upon as a basis for the 
grouping of customer-relevant quality criteria, so 
that marketing segments for a relevant number of 
guests can be defined. 
 
 
Country-specific investigations into customer ex-
pectations of the individual criteria groups have 
shown that the "environment" is the most impor-
tant criteria group. "Leisure" and "Facili-
ties/Furnishings/Fittings" follow a close second 
and third in importance in the criteria group. "At-
mosphere" which is described in the literature as 
one of the main arguments for rural tourism is 
ranked only in fourth place. Security of bookings 
and reservations is at the bottom of the list. 
 
According to Manuel Recio, this result is surpris-
ing in a sector in which the provision of facilities 
is seen as the most important factor in guest sat-
isfaction. Recio asks himself to what extent this 
could be a reason for the gulf between the moti-
vations of the guests in rural tourism and the ac-
tual implementation and to what extent it has to 
do with illusions and dreams.  
 
Through the knowledge of these connections it 
has to be admitted that:  
• Appropriate quality criteria meet guest expec-

tations. 
• There are other elements in addition to the 

equipment/furnishings and fittings that are 
considered as part of a quality control such as 
service quality and well-being offers which 
should be also in the centre of our considera-
tion. 

• Minimum requirements and "hygiene factors" 
are ascertained which in addition to the basic 
requirements should provide supplementary 
benefits. 

 
That the landscape, environment and leisure are 
the most highly valued factors is based on: 
• The structure of the motivation of the guests 

prior to the booking. 
• The structure of the elements which are the 

most important for customer satisfaction during 
and after the service received. 

 



 
 
Whilst during the course of the holiday slight dif-
ferences will exist between the segments, the 
importance of equipment/furnishings and fittings, 
environment and atmosphere can vary tremen-
dously. General agreement exists regarding the 
importance of the environment and the impor-
tance of the landscape is agreed to a great ex-
tent.  
 
The following five holiday-maker types with the 
corresponding preferences resulted from this: 
Segment 1 (27,3 % of the survey universe): For 
the holiday-makers in this segment the accom-
modation, the hotel, is very important. It is even 
assessed more highly than the environment. Lei-
sure is of medium importance. The atmosphere 
is viewed as secondary.  
This segment of holiday-makers associates rural 
atmospheres less with a farmhouse holiday and 
other forms of rural holidays are more important 
to them.  
Segment 2 (32,6 % of the survey universe): 
Only personal service has a high priority amongst 
this group. The remaining criteria are ranked in 
the middle. To a certain extent, this is an anti-
segment to Segment 1. 
The group has a very "individual" understanding 
of rural tourism giving the lowest value to a "cot-
tage" and extremely high preferences for other 
types of accommodation possibilities. 
Segment 3 (16.9 % of the survey universe): This 
group places very little value on furnishings and 
fittings. Whilst the environment and atmosphere 
assume a medium level of importance, leisure is 
very important.  
This group associates the agricultural landscape 
and countryside most closely with a "cottage" be-
cause their experiences in rural tourism originate 
mainly from their homes and from their own 
countries. 
Segment 4 (8.3 % of the survey universe): For 
this group the most important is the process of 
the holiday (booking, reservation) but this value 
is not higher than the rest in absolute terms. 
The members of this group associate rural tour-
ism with a farmhouse (or a room or an apartment 
in a farmhouse). This group has high general and 
also international holiday experiences. The re-
sults are in close conformity with the answers of 
those non-Baltic participants in the survey. 

Added into a larger international structure, they 
could possibly form the majority. 
Segment 5 (14.9 % of the survey universe): The 
highest importance is attributed to the atmos-
phere and the environment. The remaining crite-
ria are of medium-high importance.  
The group has an in-depth understanding for "the 
rural" and has little experience of international 
holidays. 
This segmentation of holiday-maker types can 
improve the way that target groups are ad-
dressed. Based on this, therefore, the suppliers 
to the specific selected groups can prepare offers 
that are more likely to satisfy these customers. 
Quality Criteria in Different Countries 
The Austrian Quality System was presented by 
Mr Hans Embacher (www.farmholidays.com). 
The basis for the quality system is the require-
ment of 90% of the guests for a quality control. 
The "four flower quality“ considers three areas 
namely the 
• Farm Quality (Agriculture) 
• Facility Quality (Accommodation) 
• Service Quality (Service) 
 
The quality standard is controlled very four years. 
It has been shown that controls and improvement 
imply that the suppliers are well prepared when 
they are inspected. According to Embacher, and 
we are also aware of this, the so-called stringent 
criteria (location, activities, type of land cultiva-
tion, the accommodation with the refreshment 
areas, children's' playrooms) are relatively easy 
to inspect. On the other hand information on ser-
vice quality are difficult to determine and to 
check.  
 
Guest questionnaires indicate a high level of sat-
isfaction with the offers. However it is surprising 
that "farm quality" is the most important factor in 
the decision for a holiday on a farmhouse. In the 
enquiries about the importance of quality stan-
dards (two, three or four flowers), there was a 
good level of acceptance of the classification sys-
tem in Austria concerning the general informa-
tion. On the one hand the guests look for activi-
ties and on the other for a level or standard that 
is expressed here with two, three or four flowers. 
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The price is of course dependent on the level. 
For example the minimum price for one night's 
accommodation with breakfast per person in an 
institution designated with two flowers is 12 Euro, 
with three flowers 15 Euro and with four flowers 
18 Euro. Only a minimum price - and no maxi-
mum price - is established. 
 
Pascal Boulet-Gercourt reported from France. 
He stated that the classification is only of secon-
dary importance if the offer has a significant 
name, therefore when it exists as a brand! The 
brand name is ranked as the main specification.  
 
Nigel Embry reported from England that quality 
has a strict priority over quantity in accordance 
with the motto: "Give a man a fish and you feed 
him for a day. Teach him how to fish and you 
give him enough food for life!" 
 
Also here the catered farmhouse is placed in the 
top position. All other criteria are of subsidiary 
importance. However, two out of three travellers 
view a mark of distinction as an important fea-
ture, since "quality is remembered long after the 
price is forgotten" and "It's a funny thing about 
life, if you refuse to accept anything, but the best, 
you very often get it“. 
 
However in all the measures and provisions a 
customer-orientation is the number one priority.  
It is shown again and again that: "If we do not put 
ourselves in the shoes of our customers, they will 
certainly not be integrated into our campaigns." 
A good quality assurance enables: 
• A continual verification of the adherence to 

quality requirements. 
• A clear indication of basic requirements.  
• The certainty of considering all aspects of the 

customer. 
 
Finally the success is decided by the customer 
orientation. “There is only one boss, the cus-
tomer. And he can fire anybody in the company.” 
 
Dr. Glatzel, the organiser of the Futour congress 
supplemented the statements with comments 
about "Marketing of Quality": Quality is not only 
important in the orientation of the offer but also in 
the destination. The "Servqual-Model" states that 

three components are required to remove exist-
ing shortcomings: 
 
 
 
• Set the process going 
• Introduce leadership and partnership 
• Implement it all 
 
The quality principles to bear in mind for this are 
for example: 
• Integration 
• Authenticity  
• Destination 
• Durability 
• Customer-Orientation 
• Completeness 
• Attention to Details 
 
However, also part of the marketing of quality is 
the presentation of quality. For it is not the offer 
itself that is sold, but its effect. Basic, addi-
tional and psychological benefits must be con-
veyed in such a way that it is obvious why the 
customer should approach a specific provider 
and what the emotions are underlying his choice. 
 
The congress showed the complexity in which ru-
ral tourism in Europe is viewed in relation to qual-
ity. And nevertheless suppliers from throughout 
Europe have the same objectives: To help a se-
lected group of guests recuperate and relax in a 
holiday close to nature thereby earning extra or 
even their main income in the process. It remains 
to be hoped that the efforts towards the stan-
dardisation of a quality assurance system will 
significantly improve the transparency of the of-
fers available in rural tourism and that the nu-
merous classification systems will be consoli-
dated under a common denominator in the longer 
term. At the end of the day this result would be 
assessed as a contribution by rural tourism or-
ganisations towards a European cooperation. 
 
Dr. Paula Weinberger-Miller, Domestic Eco-
nomic Affairs Director of the Bavarian State Insti-
tute for Agriculture, Institute for Rural Structural 
Development, Economics and Agricultural Infor-
mation Technology, Infanteriestraße 1, 80797 
Munich 


